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The Interference

Battle of Minds (BoM): 

A BAT Bangladesh (BATB) Initiative 

Targeting University Students



What is Battle of Minds (BoM) ? 

ÅBoM is a so-called Ψtalent hunt platformΩ 
of BATB organized since 2004

ÅOnly university student (Hons. Final 
students mostly) can participate in BoM.

ÅBAT defines it as a Ψglobal internship 
competitionΩ. 

ÅIn 2016, BoM was organized in at least 
40 countries. 



What happens in BoM?

ÅThe Competition is divided into three levels: 

üLocal Level. 

üRegional Level : Asia Pacific, 

Europe and Northern Africa, 

Americas and Sub-Saharan Africa and 

The United States. 

üGlobal Level: Hosted in BAT HQ in London. 



The Impact: How BoM Benefits BAT

üDisplay Large Banners 

and Posters  

at Universities.

üViolate TAPS Ban in

Indirect Ways.

üArrange Open Grooming 
Sessions, Seminars, and Road 

Shows at Campuses



Tobacco: the Ultimate Destination for the Successful?



Media Highlight and Networking 

Whole Pages of Newspapers 

Often Dedicated to BoM

Grand Finales are : 
üHosted in 5 Star Hotels.
üattended by influential 

politicians, policymakers, govt. 
high officials, media 
personalities, and business 
leaders. 



Keep that Logo Afloat. 

Sponsorship is banned by Bangladesh law



άthe times they are a changingέ 

On-spot protest to stop BoM 2017 

roadshow in BUET 

Human Chain Protesting 

BoM in 2015



Engagement with the Authorities 

Meeting with 
vice-chancellor 

of Dhaka 
University to 

stop BoM Road 
Show in 2019. 



Engagement with Media



Success Stories

ÅPrevented Dhaka City Mayor from attending BATBΩs Battle of Minds 2017 

Grand Finale.

ÅSuccessfully pursued University Grant Commission into issuing letter to 

university authorities to stop all BAT Promotions in BoM Events

ÅCompelled BAT into issuing statements and remove all its logos and 

company name from everything. 

ÅStopped road shows and seminars in many occasions. 

ÅStopped promotion of BoM on job portals.



Success Stories



Way Ahead

BoM is a global menace 

that highlights 

the importance of 

Collaboration that transcends

borders. 

BATΩs 
Battle of 
Minds

Pakistan

Sri Lanka

Indonesia?

Vietnam?

Thailand?

India?

South 
Africa

Bangladesh





COMPETITIONS TARGETTING YOUTH

INDIA

Dr Aastha Bagga

Generation SaviourAssociation 



Motto of Tobacco Industry

CATCH THEM YOUNG 



The Conrad Challenge 

ÅNamedaftertheastronautPeteConrad.

ÅA competitionfor childrenaged13-18years

ÅClaimsof giving theparticipatingstudentsñthechanceto becomeentrepreneursandapply

innovation,scienceandtechnologyto solveproblemswith globalimpact.ò

Å In 2019-2020two new categoriesintroducedin partnershipwith Foundationfor a Smoke-

FreeWorld (FSFW),fundedby thetobaccogiantPhilip Morris International.

ÅEliminatingandreducingteenvaping

ÅSmokeFreeWorld: RepurposedfarmlandsandtobaccoCrops



The Challenge  and Foundation for a Smoke Free World

Å The Philip Morrisôs FSFWôs branding 

and name was displayed prominently 

throughout the contest and on the 

website . 

ÅFSFW representatives were jury 

members. 

ÅThey interacted closely with the 

contestants and offered them career 

advice or help on internships.



The Inventions by the Winning teams 



The Winners and Prizes
ÅTheTitle of PeteConradScholarandanall-expensepaidtrip to Washington,DC to meet

with thepartnergranteesthataremembersof FSFW

ÅLucrativeawardslike ascholarshipto a US college,anopportunityto go to Italy, or India

to meetwith agranteeof theFSFW.

ÅWaiversof $300for registrationandotherincentivesfor participation.



ClassmateSpell Bee by ITC
Å Classmate Spellbeeclaims itself to be the largest 

spelling competition of India, 

Å It is a competition for school children aged 10-16 

studying in various schools of India. 

Å The competition receives wide publicity especially on 

radio channels and social media.

Å The finale is telecasted on television and is hosted by 

movie actress SohaAli Khan, sister of Bollywood 

actor  SaifAli Khan (A heavy smoker accused of 

promotingtobaccoin his film Go Goa Gone) 



ClassmateSpell Bee by ITC
Å The title sponsorsof the spell beecompetition,is Classmate- a studentstationerybrandby

IndiantobaccocompanyITC Limited.

Å It is aninitiative by RadioMirchi, anIndia wide networkof privateradiostations,ownedby

theEntertainmentNetworkIndiaLtd, oneof thesubsidiariesof TheTimesGroup.



The Winners and Prizes
The Classmate SpellbeeCompetition tempts 

students to ñcast their magical spellò and win 

the following big prizes

*A trip to White House

*Feature on National TV

*A cash prize of 200,000. 



The Impact

Image promotion of tobacco manufacturers among youth

Indirect promotion of tobacco and nicotine products ïviolation of 

FCTC Article 13

Image promotion of tobacco manufacturers among the public



Thank You 

Together we 
can give our 
Children a 
tobacco Free 

World 



Domestic Tobacco Industries 
Targeting Children

Afghanistan

Dr. Said HabibArwal



Tobacco Industry in Afghanistan

Domestic :-

There are local home based Naswar(Snuff) Factories. 

Other players in the tobacco industry include AmalTrading, Asia Middle 

East Co., NasibAria Co. Ltd, SarcoAbad, TamanaLtd.

There is no domestic cigarette production at present.



Tobacco Industry in Afghanistan

International: 

Å KT&G global expansion included Middle East markets.

Å AlokozayGroup is a Dubai-based distributor that provides KT&G 

products throughout the Region.

Å Pine is the cheapest brand of cigarettes; Marlboro, Dunhill and Camel 

are also available in the market.



Employing Children



Involving in Tobacco Trade



Involving in Promotions



Onsite Promotion



Other Promotions
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Thanks
?



BHUTAN
Illicit Tobacco Trade Targeting Youth

Mr. ChhimiDhorji



Mr. ChhimiDorji
Deputy Chief Program Officer, Tobacco Control Office, 
Bhutan Narcotics Control Authority



Thank you!



Smokeless Tobacco Industry targeting Youth

PAKISTAN

Muhammad Faisal

FFO

(Presented by: Ms. ChinthikaPerera, CCT)



Smokeless Tobacco (SLT)

άproducts containing tobacco, which are consumed
without burning throughthe mouth or noseέ



High Affordability

Å Naswar, Nass, Naswayςsun-dried powdered tobacco mixed with lime, ash 
+ flavouring (cardamom), indigo ςmost commonly used product

Å Placed between lip/cheek and gum 

Å The sachet of Naswaris available at only Rs. 10/ -



High Availability

ÅSmokeless tobacco/ Naswar is available at almost all General Stores, Tobacco shops and 

even available at shoe makers/ cobbler Kiosk.



Promotion

ÅNo standardised packaging or packaging with health warnings

ÅNo regulations of contents

ÅNewer άstronger, cheaperέ products introduced to the market

ÅOn-site promotion ςplaced at eye-level of children or near candy/sweets



The Impact

5.3% (4.2 million) of the countryΩs youth are current SLT users and another 
4.7% were past users (2016 Global Youth Tobacco Survey ςGYTS 2016) 

Oral cancer is the second most common cancer and Pakistan is one of the 
countries that report highest global prevalence rates


