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Tobacco Industry Interference
Targeting Educational Institutions

M. D. Amin
PROGGA




The Interference

Battle of Minds (BoM):
A BAT Bangladesh (BATB) Initiative
Targeting University Students




ABoM is a secalled4alent hunt platforn
of BATB organized sin2804 BATTLET7
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AOnly university student (Hons. Final |
students mostly) can participate in Bok:

ABAT defines it aslobal internship
competitionQ

Aln 2016 BoM was organized in at leas

40 countries.
SHOW US WHAT YOU ARE MADE OF




What happens in BoM?

A The Competition is divided into three levels:

U Local Level.

U Regional Level : Asia Pacific,
Europe and Northern Africa,
Americas and SuBaharan Africa and
The United States.

U Global Level: Hosted in BAT HQ in London.




The Impact.

U Display Large Banners
and Posters
at Universities.

U Violate TAPS Ban in
Indirect Ways.

U Arrange Open Grooming
Sessions, Seminars, and R
Shows at Campuses




British American Tobacco Global Careers

Excited for Battle of Minds 20177 We'll be live with BAT Bangladesh's
Managing Director, Shehzad Munim and Head of HR, Rumana Rahman

o AT

to discuss Battle of Minds. life at BAT and more! Catch us live here on
26th October at 7:00PM

Don't forget to mark your calendar and leave your questions below

#BOM2017 #ShowUsWhatYouAreMadeOf

BATTLE’17

ofMINDS

BRING YOUR DIFFERENCE
f LIVE
OCTOBER 26

7:00 PM

WITH

SHEHZAD MUNIM
MANAGING DIRECTOR
&

RUMANA RAHMAN
HEAD OF HR
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Grand Finales are :
U Hosted in5 Star Hotels.

U attended by influential

eaders.

noliticians, policymakers, govt.
nigh officials, media
personalities, and business

Many things run through the minds
of fresh graduates when they have to
make that leap from being a student
to being a professional; confusion
and uncertainty is something
everyone faces when they make that
transition, and it is not always easy.
Itis only natural to feel lost and
undecided, because the path chosen
leads how someone's career starts.
And to look out for the best graduate
minds from sixteen top universities,
the premier business competition of
the country, Battle of Minds returned
for its eleventh edition this
September.

Battle of Minds 2014 is not just a
student competition but a primary
tool for recruiting the people best fit
for different roles in entry levels.
Through the past ten years, the
competition has encouraged many
fresh graduates to bring out their
dynamic selves and face the real
business challenges at BAT. Success

Legacy of
Leaders?

Whole Pages of Newspapers
Often Dedicated to BoM

of student competitions like Battle
of Minds have encouraged inception
of similar competitions in different

countries as well. In the three
rounds, it tests personal
competency, teamwork and ability
to handle challenging situations to
bring out the best in individuals.

Along with successful alumni
from the prestigious engineering
school, haled, the Head of
Supply n, and Adrita Datta,
Talent Manager at British American
Tobacco (BAT), went to the IUT
campus on September 25 to inspire
the young leaders to participate in
the competition.

The road show started with
Professor Zahidul Islam, Faculty of
Mechanical and Chemical
Engineering, welcoming back the
alumni and introducing the visitors

to the students, encouraging them
to participate and prove themselves
on such a massive platform. S.M
Khaled, Head of Supply Chain, then
took over and shared his early
experience as a fresh engineering
graduate, trans
successful profe
grabbed his chanc
that defined hi
about the choice:
have to make, he
and uncertainty is only natural
when you are faced with such a
massive change in your life. But it's
a chance to define your stance in life
and do something which truly
satisfies you.” He encouraged the
engineering students to experience

more, be open to new ideas and
challenge set rules, because that's
not just how things are done, that's

how true leaders are made. He
ended his inspiring note by saying,
“Fasten your seatbelts guys, be
prepared for the surp ahead and
if you work with passion, nothing is
impossible.”

Adrita Datta, Talent Manager at
BAT, took the stage next and
elaborated, “Whether you pick BAT
as your employer or not, the
competition is a transition vessel
during the trying period, and tests
your attitude and perseverance as an
individual, and this is vital because,
because while skills may be learnt,
attitude shapes the way for the
future.”

Battle of Minds and IUT alumni
from past years, Shihab Nayeem
Ahmed, Nabil Rahaman and
Mabroor Wassey, were also present

session, sharing their
experiences about the challenging
corporate world and the transitions
they had to make from university to
the professional world. The session
ended with an open floor for
question answer and the students
got the opportunity to ask questions
about the challenges ahead, Battle
of Minds and beyond.
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SH AMERICAN
Tosacco

Smoking And Tobaceo Products Usage (Control) Act, 2003

“5. PROHIBITION ON ADVERTISEMENT AND PROMOTION AND
CONTROL OF SPONSORSHIP OF TOBACCO PRODUCTS - (1) No
person shall-

(a) publish or cause to be published advertisement of tobacco products in any
print of electronic media, books published in Bangladesh, leaflet, handbill,
poster, printed paper. billboard or signboard of in any other way;

(b) give or propose to give any sample of tobacco products to the public, for
the purpose of enticing to buy tobacco products, either free or at a reduced

price.
(c) give or cause to be given any donation prize, stipend or sponsorship of

any program for the purpose of advertisement or promoting the usage of
tobacco products;

(d) publish or cause to be published advertisement of tobacco or tobacco
products in any cinema hall, print or electronic media or web page;

() broadcast, display or describe or cause to be broadcasted, displayed or
described any scene of using any tobacco products in any cinema. drama.

DRt or documentary produced in Bangladesh or produced in abroad but

available and broadcasted in Bangladesh through television, radio,
- internet. stage show or any other public media:

However. if 1t becomes necessary for the sake of story of a cinema,
the scene of using tobacco products may be displayed provided that
written warning about the harmful effects of tobacco products shall be
displayed on the screen. according to the rules:

' (f) produce, sale or distribute or cause to be produced, sold or distributed the
' 34 cover, packet or box which 1s similar to the cover, packet or box of a
— tobacco product;
(g) display tobacco products advertisements at the point of sales, in any way.

Sponsorship is banned by Bangladesh law

Explanation - To fulfill the objective of subsection (1), “advertisement of tobacco
products” means conducting any kind of commercial programs for encouraging
the direct or indirect usage of tobacco or tobacco products.

(2) Nothing of article (e) of subsection (1) shall be applicable for the anti-smoke
health related educational campaigns.




Onspot protest to stop BoN2017
roadshow in BUET
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Human Chain Protesting
BoM in2015




Meeting with
vice-chancellor
of Dhaka
University to
stop BoM Road

Show in2019




Engagement with Media

bdnews24.com

Bangladesh's First Internet Newspaper

High Court says police can further probe Narayanganj seven-murder case if needed

Anti-tobacco campaigner Progga calls for
cancellation of BATB talent hunt

Siaff Correspondamt,  bdnews24.com
Published: 2015-10-1502:03:19.0 53ST Updated: 2315-10-16 00:03:12.0 SasST

Progga has demanded the cancellation of a talent-hunt competition by the

Anti-tobacco campaign group
British-American Tobaeoo Bangladesh (BATB) to protect the youth.

In 3 statement on Thursday, Progga dubbed the Battle of Mind-2015" “illegal’.

The BATEB website says it has recruited over 100 managers from leading universities through Battle of
Minds since 2004.

Progga dubbed the competition 3 “marketing policy™ for the tobacco company, noting that BATB had
recruited 71 persons from among 15,000 participants in the last 10 years.

THE ASIAN AGE

19 October, 2016

Cancellation of BATB’s
contest sought

» News Desk

Anti-tobacco campaign-
ers demanded the cancel-
lation of British American
Tobacco Bangladesh
(BATB) sponsored contest
Battle of Mind (BOM).

According to the cam-
paigners, "The death-mar-
keting competition is
annually held to promote
their brands, inspire the

youths in for smoking and
influencing the policymak-
ers."

A press release of
‘Tobacco Industry Watch
BD' made the comment
yesterday. It said that the
grand finale of the event
will be held on October 23.
In fact, utilizing the indif-
ference of administration,
BATB is organizing the
event every year.




A Prevented Dhaka City Mayor fraatending BAT® Battle of Mind2017
Grand Finale.

A Successfully pursued University Grant Commission into issuing letter t
university authorities to stop all BAT Promotions in BoM Events

A Compelled BAT into issuing statements and remove all its logos and
company name from everything.

A Stopped road shows and seminars in many occasions.

A Stopped promotion of BoM on job portals.




Success Stories

1 September, 2019 07:33:07 PM

=
HOME NEWS~ BANGLADESH INTERNATIONAL LIFESTYLE JOBS ENTERTAINMENT
DU stops Battle of Mind Competition tba rtaZA

Independent Online Desk

With the excuse of job placement, the multinational, death-selling
company, British American Tobacco Bangladesh (BATB) has
started their annual “Battle of Mind” competition this year.

Their representative “Exceed Campus Ambassadors® are been
selected from different public and privet universities since early
July.

Dhaka Ahsania Mission These Ambassadors have started “Battle of Mind 2019

Bangladesh - roadshows in different universities through career clubs.

The slogan for this year's campalgn is “Change the Game~.
British American Tob Bangl d roadsh
“Battle of Mind” was to be held on 16 September 2019 at the
BRAC University.

E x ec u tive M B ations such as National Heart Foundation, PROTYASHA, UBINIG,
b, ersny
Professor and Director, Office of Student Affairs, Dilara Afroz Khan

, 4‘ NEWSPAPER BUSINESS  OPINION SPORTS AKE LIFESTYLE BYTES SHOWBIZ SHOUT  STAR WEEKEND STARYOUTH  EPAPEF :
The anti-tobacco delegates meet the itop “Battle of Mind~

The Baily Star 2

Paculty
Thursday, "June 20, 2019"  YOUR RIGHT TO KNOW CITY College

University of Dhaka has stopped the BATB-sponsored
Ahsania Mission and other anti-tobacco activist org
University of Dhaka on Sunday.

e Professor assured them that the event will not be happening
Home » City

12:00 M % 20 FIED: 01:35 AM. Oct 26 201 niversity campus in the future. The anti-tobacco team given thanks
The anti- 2 October 26. 2017 / LAST MODI 1 b ober 26, 2017

pra¥  o.ocess seling co
your |—‘ of Mind” .
Protesters halt 'tobacco campaign' at Buet

Staff Correspondent o ‘

Anti-tobacco campaigners yesterday succeeded in convincing the authorities of Bangladesh University of TOP NE
Engineering and Technology (Buet) to stop a tobacco company-sponsored talent hunt programme on its campus.
As the firm made preparations to organise a roadshow for the programme named “Battle of Minds 2017” on the . ::: -

campus, the campaigners held a rally there, demanding cancellation of such “illegal” campaign, said a press release . _
- R & = . C



Way Ahead

BoM Is a global menace

that highlights

the importance of .

borders.

Collaboration that transcencisnd)’
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COMPETITIONS TARGETTING YOU

INDIA

Dr Aastha Bagga
Generation Saviour Association




‘CATCH THEM YOUNC
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42~ CONRAD SPIRIT OF
A NamedaftertheastronauPeteConrad | w\ INNU‘,AT'“N

A A competitionfor childrenaged13-18 years ‘\W J cHAllENGE

A Claimsof giving the participatingstudentsithe chanceto becomeentrepreneurandapply
Innovation,scienceandtechnologyto solveproblemswith globalimpacto

A In 20192020two new categoriesntroducedin partnershipwith Foundationfor a Smoke
FreeWorld (FSFW),fundedby thetobaccaogiantPhilip Morris International
A Eliminatingandreducingteenvaping

A SmokeFreeWorld: RepurposedarmlandsandtobaccoCrops



The Challenge and Foundation for a Smoke Free World

- - A . PRIMARY SPONSORS
A The Phlllp Morrlss FSFV@ brandlng Special thanks to all of our amazing sponsars, champlon partners and media partners. The Conrad Challenge wouldn't be possible without youl
and name was displayed prominently
throughout the contest and on the ™ (010w 1gr SMART bezowﬁmdan‘an
website SMOKE-FREE WORLD
A FSFW representatives were jury .
J\, Delaware yace
members. \,\ North. Ge_ngre
A They interacted closely with the
contestants and offered them career
D&LLTechnologies s AL ?} GRIFFIN

advice or help on internships.  ~  Thoweeaw




TobaccOats

Colorado, USA

TobaccOats is a company that extracts the
extraneous amount of protein present in tobacco
leaves, and creates protein supplements that can
be added to items such as oatmeal and granola

bars.
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The Golden
Harvest Co.

Philippines

NicoAid is a tobacco plant-based organic bandage

that accelerates angiogenesis and wound healing.

BrEathe Happy

Florida, USA

BrEathe Happy is an educational program that
uses four individual and unique simulations that

cover all negative aspects of vaping.

eduVape

Nevada, USA

eduVape attaches directly to e-cigarettes to relay
data, such as nicotine intake, to a paired

application.




A TheTitle of PeteConradScholarandan all-expenseaaidtrip to WashingtonDC to meet
with the partnergranteeshatarememberof FSFW
A Lucrativeawarddike a scholarshigo a US college,anopportunityto goto Italy, or India
to meetwith agranteeof the FSFW
A Waiversof $300for reg|strat|orandotherlncéntl\gsfo; part|C|pat|on
» : Q T |

o CNMOSPRITEE T A:{ @ \/,\ Delaware
' North.
U o
NRADFOUNDATION




Classmaté&pellbeeclaims itself to be the largest o accmate
spelling competition of India, ’ I -«

It is a competition for school children aged16
studying in various schools of India.

The competition receives wide publicity especially on

radio channels and social media.
The finale is telecasted on television and is hosted b
movie actres$ohaAli Khan, sister of Bollywood

actor SaifAli Khan (A heavy smoker accused of

promotingtobaccan his film Go Goa Gone)



A Thetitle sponsorf the spell beecompetition,is Classmate a studentstationerybrandby
IndiantobaccocompanyiTC Limited.

A It is aninitiative by RadioMirchi, anIndia wide networkof privateradio stations,ownedby

the EntertainmeniNetworkIndia Ltd, oneof thesubsidiarie®f The TimesGroup

classmate L/
BECAUSE YOU Aﬂﬁdgzl‘g OF A KIND




The Classmat8&pellbeeCompetition tempts
students taicast their magical speland win

the following big prizes

*Atrip to White House
*Feature on National TV
*A cash prize 0£200,000

OF INDV |




[ Image promotion of tobacco manufacturers among youth }

4 )

Image promotion of tobacco manufacturers among the public
\ y

L : .. . : N
Indirect promotion of tobacco and nicotine productsi violation of

g FCTC Article 13 y
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Children a
tobacco Free
World

Together we
can give our




Domestic Tobacco Industries

Targeting Children
Afghanistan

Dr. SaidHabibArwal




Domestic :

There are local home basddaswar(Snuff) Factories.

Other players Iin the tobacco industry includemal Trading, Asia Middle
East Co.NasibAria Co. LtdSarcoAbad, Tamanaltd.

There Is no domestic cigarette production at prese




International:

A KT&G global expansion included Middle East markets.

A AlokozayGroup is a Dubabased distributor that provides KT&G
products throughout the Region.

A Pine is the cheapest brand of cigarettes; Marlboro, Dunhill and Came

are also available in the market.

| >4
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BHUTAN
lllicit Tobacco Trade Targeting Youth

Mr. ChhimiDhorji

. International Union Against
CENTRE FOR Th e U nion Tuberculosis and Lung Disea
COMBATING : Health solutions for the poor

TOBACCO




Mr. ChhimiDorj
Deputy Chief Program Officer, Tobacco Control Office,
Bhutan Narcotics Control Authority



Thank you!



Smokeless Tobacco Industry targeting Youtt

Muhammad Faisal
FFO
(Presented by: M<LhinthikaPerera, CCT)

CENTRE FOR
COMBATING
TOBACCO




oproducts containing tobacco, which are consumed
without burning throughthe mouth or nose

ROHINEE |
o EEORIKTI
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High Affordability

A Naswar NassNasway sundried powdered tobacco mixed with lime, ash
+ flavouring (cardamom), indigpmost commonly used product

A Placed between lip/cheek and gum
A The sachet oNaswaris available at only R$0/ -




A Smokeless tobacco/ Naswar is available at almost all General Stores, Tobacco sh

even available at shoe makers/ cobbler Kiosk.

Op




A No standardised packaging or packaging with health warnings
A No regulations of contents
A Newerdstronger, cheaperproducts introduced to the market

A Onsite promotiong placed at eydevel of children or near candy/sweets




The Impact




